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fufonk izi= 

ifj;kstuk izcU/ku bdkbZ] 

Loty ifj;kstuk] mRrjk[k.M 

izFke ry bULVhV~;w’ku vkWQ bfUtfu;lZ Hkou 

viksftV vkbZ0,l0ch0Vh0] nsgjknwuA 

 

ewY;&S 200-00 

oSV &S 28-00 

 

 

  

 

 

 

1- fufonk izi= dz; djus dh vfUre frfFk fnukad%& 20 uoEcj] 2015 ¼vijkUg 2%00 cts rd½ 

 

 

   

 

 

 

2- eqgjcUn fufonk tek djus dh vfUre frfFk fnukad%&20 uoEcj] 2015 ¼vijkUg 3%00 cts 

rd½ 

 

   

 

 

 

3- eqgjcUn fufonk [kqyus dh frfFk fnukad%& 20 uoEcj] 2015 ¼vijkUg 3%30 cts½ 

 

 

 

 

 

 

funs’kd 

Loty ifj;kstuk] mRrjk[k.MA 

 

 

 

 

 

 

 

 

 

 

dqy /kujkf’k& S 228-00  
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1-    fufonk lwpuk 

 

 ifj;kstuk izcU/ku bdkbZ] Loty ifj;kstuk] nsgjknwu] mRrjk[k.M }kjk fueZy Hkkjr ds 

vUrxZr ,d MkD;wesaVªh fQYe ¼vaxzsth ,oa fgUnh Hkk"kk½ rFkk rhu foKkiu fQYesak ¼fgUnh]x<+okyh ,oa 

dqekÅuh Hkk"kk½ dk fuekZ.k fd;k  tkuk izLrkfor gSA vr% mDr dk;Z djus okyh bPNqd 

,tsfUl;ksa@QeksZ@izfr"Bkuksa ls eqgjcUn fufonk fnukad 20 uoEcj] 2015 dks vijkUg 3%00 cts rd 

vkeaf=r dh tkrh gS] tks fnukad 20 uoEcj] 2015 dks vijkUg 3%30 cts fufonk lfefr ds lEeq[k 

fufonknkrkvksa vFkok muds vf/kd`r izfrfuf/k;ksa ¼tks mifLFkr gksuk pkgsa½ dh mifLFkfr vFkok 

vuqifLFkfr nksuksa dh n’kk esa [kksy nh tk;sxhA 

 fufonk izi= ds nks Hkkx gksxsaA igyk Hkkx rduhdh fcM ¼izi=&1 rFkk izi=&3& 

Vh0vks0vkj0 ns[ksaA½ nwljk Hkkx foRrh; fcM ¼izi=&2½ dgyk;sxkA foRrh; fcM esa dsoy fufonk dh 

njksa ls lEcfU/kr vfHkys[k j[ks tk;sxsaA fu;e ,oa 'krksZ esa mfYyf[kr vU; leLr okafNr vfHkys[k 

rduhdh fcM esa j[ks tk;saxsA rduhdh rFkk foRrh; fcM dks i`Fkd&ìFkd eksgjcUn fyQkQksa esa j[kuk 

gksxkA buds Åij dze’k% rduhdh fcM rFkk foRrh; fcM fy[kk gksuk pkfg;sA rduhdh fcM ,oa 

foRrh; fcM ds fyQkQksa dks ,d cM+s eksgjcUn fyQkQs esa j[k dj] cUn dj tek fd;k tk;sxkA bl 

fyQkQs ds mij MkD;wesaVªh fQYe ,oa foKkiu fQYeksa  gsrq fufonk rFkk fufonknkrk dk uke o irk 

Li"V v{kjksa esa fy[kk gksuk pkfg;sA fufonk ewY;kadu gsrq xfBr lfefr }kjk igys rduhdh fufonk 

dk ewY;kadu fd;k tk;sxkA tks fufonknkrk rduhdh :Ik esa lQy ik;s tk;sxsa dsoy mUgha 

fufonknkrkvksa dh foRrh; fcM [kksyh tk;sxhA 

 mijksDr fuekZ.k gsrq bPNwd QeZ@izfr"Bku fufonk izi= fnukad 20 uoEcj] 2015 ls fnukad 

20 uoEcj] 2015 rd fdlh Hkh dk;Z fnol esa izkr% 10%00 ls 3%00 cts rd R 200-00 ¼ R nks lkS 

ek=½ $ oSV 14-00 izfr’kr vfrfjDr½ Loty] ih0,e0;w0] nsgjknwu esa tek djus ds mijkUr 

ys[kkuqHkkx ls izkIr dj ldrs gSA fufonk izi= dks csolkbZV http://swajal.uk.gov.in ls Hkh 

MkmuyksM fd;k tk ldrk gSA MkmuyksM dh x;h fufonk ifj;kstuk esa tek djrs le; R 228-00 

fufonk ewY; ¼oSV lfgr½ dk cSad Mªk¶V fufonk ds lkFk tek djuk gksxkA v/kksgLrk{kjh dks fcuk 

dkj.k crk;s leLr fufonk;sa fujLr djus dk iw.kZ vf/kdkj gksxkA fufonk [kqyus dh frfFk dks 

vodk’k gksus ij fufonk;sa vxys dk;Z fnol esa [kksyh tk;saxhA 

 

 

 

 

 

 

 

funs’kd 

Loty ifj;kstuk] mRrjk[k.MA 
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MkD;wesaVªh ,oa foKkiu fQYeksa gsrq fu;e ,oa 'krsZ%& 

 

ifj;kstuk izcU/ku bdkbZ] Loty ifj;kstuk] mRrjk[k.M }kjk MkD;wesaVªh ,oa foKkiu fQYeksa dk 

fuekZ.k fd;k tkuk gS] ftldh 'krZs o fof"Vrk;sa fuEukuqlkj gS%& 

 

1- QeZ dks lfoZl VSDl ;k dkWef’kZ;y VSDl esa iathd`r gksuk vfuok;Z gSA 

2- QeZ dk foxr rhu o"kksZ dk VuZ vksoj U;wure izfro"kZ 20 yk[k izR;sd o"kZ esa i`Fkd&ìFkd 

gksuk vko’;d gS] ftlls lEcfU/kr rhu o"kZ dk VuZvksoj dk fooj.k pkVsZM ,dkm.VsaV ls 

izekf.kr dj miyC/k djkuk gksxkA 

3- QeZ dks foxr rhu o"kksZ ds vk;dj fjVuZ dk fooj.k miyC/k djkuk gksxkA 

4- MkD;wesaVªh fQYeksa ,oa foKkiu fQYeksa ds foLr`r rduhdh i{kksa dks Vh0vks0vkj0 esa mYysf[kr 

izi=&3] fcUnw&3 ¼Scope of the Assignment½ ds vuqlkj fuekZ.k fd;k tkuk gSA 

5- ifj;kstuk }kjk QeZ dks nh x;h lwpukvksa ,oa fo"k;oLrq ds vuqlkj gh jpukRed fQYe 

fuekZ.k fd;k tkuk gS ftlesa dkWihjkbV dk mYy?kau u fd;k x;k gksA ;fn =qfV gksrh gS] rks 

mldk mRrjnkf;Ro fuekZ.k QeZ dk gksxk rFkk QeZ dks dksbZ Hkqxrku ugha fd;k tk;sxkA 

6- fQYeksa dk fuekZ.k fufonk ds lkFk fn;s x;s izk:Ik izi=&2 ij ekU; gksxk] blesa izR;{k o 

vizR;{k dj Hkh lfEefyr ekus tk;sxsaA ;fn nj izLrqr djus esa fu;eksa dk ikyu ugha fd;k 

tk;sxk rks lEcfU/kr QeZ dh fufonk fujLr le>h tk;sxkhA  

7- ftl QeZ dh njsa Lohd`r dh tk;sxh] mls fQYe fuekZ.k dk vkns’k tkjh fd;s tkus ds 

vf/kdre 30 fnuksa ds vUnj] fQYeksa dk fuekZ.k  dj ifj;kstuk dks vkiwfrZ djuh gkssxhA 

8- fufonk ds lkFk vusZ"V euh ds :Ik esa 20000-00 ¼:0 chl gtkj ek=½ dh /kujkf’k dk cSad 

Mªk¶V@lh0Mh0vkj0 funs’kd] ifj;kstuk izcU/ku bdkbZ] Loty ifj;kstuk] nsgjknwu] 

mRrjk[k.M ds uke cU/kd gks dks tek djuh gksxh] tks nsgjknwu esa ns; ¼Payable½ gksA 
9- lQy fufonknkrk dks vuqcU/k ds le; dqy dk;Z ewY; dk 5 izfr’kr /kujkf’k dk fMek.M 

Mªk¶V] funs’kd] ifj;kstuk izcU/ku bdkbZ] Loty ifj;kstuk] nsgjknwu] mRrjk[k.M ds i{k esa 

cU/kd dj tek djkuk gksxkA vusZ"V euh dh /kujkf’k mDr esa lek;ksftr dh tk ldrh gS 

rFkk R 100@ ds LVkEi isij esa vuqcU/k gLrk{kfjr djuk gksxkA 

10- dk;Z gsrq p;fur@Lohd`r QeZ dks :i;s 100 dk ukWu T;wfMf’k;y LVkEi isij ij bl vk’k; 

dk vuqcU/k djkuk gksxk fd QeZ fufonk fu;e o 'krksZ ds vuq:Ik dk;Z djsxh] ,slk u djus 

ij tekur dh /kujkf’k tCr dh tk;sxhA 

11- QeZ dks layXu Vh0vks0vkj0 ds vuq:Ik le;&le; ij fLØIV ij Lohd`fr ysuh vko’;d 

gksxhA 

12- p;fur QeZ ls dk;Z djk;s tkus ds lEcU/k esa vfUre fu.kZ; funs’kd] ifj;kstuk izcU/ku 

bdkbZ] Loty ifj;kstuk] nsgjknwu] mRrjk[k.M dk gksxk] tks lHkh dks ekU; gksxkA 

13- fdlh Hkh fookn dh n’kk esa izdj.k dks vkfoZVsVj dks lUnfHkZr fd;k tk;sxk ftldk fu.kZ; 

mHk;i{kksa dks ekU; gksxkA leLr izdj.kksa esa U;kf;d {ks= tuin U;k;y; nsgjknwu gksxkA 

14- fufonknkrk 60 fnuksa rd Lohd`r nj ij dk;Z djus gsrq ck/; gksxk] vU;Fkk tekur /kujkf’k 

tCr dh tk;sxhA 

15- fuekZ.k lkexzh gsrq FOR dk;kZy; funs’kd] ifj;kstuk izcU/ku bdkbZ] Loty ifj;kstuk] fn 

bULVhV;w’ku vkWQ bUthfu;lZ fcfYMxa izFke ry] vkWiksftV vkbZ0,l0ch0Vh0] nsgjknwu gksxkA 

bl LFkku ij vkiwfrZ yh tk;sxhA  

16- fufonk dks fdlh Hkh le; fcuk dkj.k crk;s fujLr djus dk vf/kdkj funs’kd] ifj;kstuk 

izcU/ku bdkbZ] Loty ifj;kstuk] nsgjknwu] mRrjk[k.M dk gksxkA 

17- rduhdh fcM ds lkFk fuEu vko’;d vfHkys[k@izek.k i= izLrqr djuk vfuok;Z gS] ftuds 

fcuk fufonk vLohdkj dh tk;sxh& 

1- QeZ dk iathdj.k la[;k ¼O;kikj dj@lfoZl VSDl foHkkx }kjk fuxZr½ 

2- pkVZsM ,dkm.Vs.V }kjk lR;kfir QeZ dk foxr rhu o"kksZ dk cSysal&’khVA 

3- QeZ dk foxr rhu o"kksZ ds vk;dj fjVuZ dh izfrA 

4- CySd fyLVsM u gksus dk 'kiFk i= ¼UkksVjh ls lR;kfir½ 
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5- vusZLV euh /kujkf’k dk cSad Mªk¶V@lh0Mh0vkj0 

6- MkmuyksM fd;s x;s QkeZ gsrq:0 228@& dk Mªk¶VA 

7- fufonk dh 'krksZ ds izR;sd i`"V esa fufonknkrk ds gLrk{kj dj rduhdh fufonk ds 

lkFk lyaXu fd;k tkuk vfuok;Z gksxkA 

18- foRrh; fcM fu/kkZfjr izi= esa gh nh tk;sA fufonk esa fdlh Hkh vU; LFkku ij ;g njsa nsus 

ij fufonk vLohdkj dj nh tk;sxhA 

 

 

 

 

 

gLrk{kj fufonknkrk 
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 ¼izi=&1½ 

 

3-  MkD;wesaVªh fQYe] 03 foKkiu fQYeksa dh vkiwfrZ gsrq rduhdh fufonk 

 

1.  QeZ dk uke %  

2.  QeZ dk irk %  

3.  QeZ dk dkef’kZ;y VSDl esa iath;u la[;k ¼Nk;kizfr 

lyaXu djsa½ 

 

% ¼lyaXu gS@ugh½ 

4.  iSu dkMZ ¼Nk;kizfr lyaXu djsa½ % ¼lyaXu gS@ugh½ 

5.  foxr rhu o"kksZ esa izR;sd o"kZ dk i`Fkd&ìFkd VuZ 

vksoj ¼pkVsZM ,dkm.Vs.V }kjk gLrk{kfjr cSysUl 'khV 

dh Nk;kizfr lyaXu djsa½ 

% ¼lyaXu gS@ugh½ 

6.  foxr rhu o"kksZ bUde VSDl fooj.kh dh izfr 

¼Nk;kizfr lyaXu djsa½ 

% ¼lyaXu gS@ugh½ 

7.  CySd fyLVsM u gksus ls lEcfU/kr UkksVjh }kjk tkjh 

'kiFk i=  

% ¼lyaXu gS@ugh½ 

8.  vusZ"V euh dk fooj.k % :0 20000@ cSad dk uke-------------------------------

------------------ 

cSad Mªk¶V la[;k-------------------------------------------------

-------fnukad-------------------------------------------------------------

------- 

9.  MkmuyksM fd;s tkuss dh fLFkfr esa fufonk izi= dk 

ewY; tek fd;s tkus dk fooj.k 

% :0 228@ cSad Mªk¶V@lh0Mh0vkj0 

la[;k--------------------------------------------------------fnukad--

------------------------------------------------------------------ cSad 

dk uke------------------------------------------------- 

10.  fufonk dh 'krksZ ds izR;sd i`"B esa gLrk{kj dj mls 

lyaXu fd;s tkus dh fLFkfr 

 lyaXu gS@ugha gS 

¼tks ykxw u gks mls dkV fn;k tk;s½ 

izekf.kr fd;k tkrk gS fd mijksDr fooj.k esjh tkudkjh ds vuqlkj iw.kZr% lR; gS ,oa dksbZ 

Hkh rF; esjs }kjk Nqik;k ugha x;k gSA 

 

fufonknkrk ds gLrk{kj 

lyaXudksa dh dqy la[;k%& 

 

QeZ dk uke ,oa irk--------------------------------------------------------------------------- 

O;kikj dj iath;u la[;k------------------------------------------------------------------ 

VsyhQksu uEcj---------------------------------------------------------------------------------------- 
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¼izi=&2½ 

4-      MkD;wesaVªh fQYe ,oa foKkiu fQYeksa ds fuekZ.k gsrq foRrh; fufonk 

 

fuEu fof’k"Vrkvksa gsrq gekjh njsa fuEu gS%& 

 

dz0 la0 fQYeksa ds izdkj  ¼njsa R esa½ 

1- Documentary film (English and Transcript 

version in Hindi) – No. – 1 (Please refer TOR) 

(Duration – 15 to 20 Minutes only) 

vadks esa  

'kCnksa esa 

2- Jingle based TV Spot / Advt. films – No. - 3 

(Please refer TOR) 

1. TV Spot / Advt. in Hindi language with 

jingle based (Duration – 60 Seconds) 

 

2. TV Spot / Advt. in Garhwali language 

with jingle based (Duration – 60 Seconds) 

 

 

3. TV Spot / Advt. in Kumaoni language 

and jingle based (Duration – 60 Seconds) 

 

  

 

vadks esa  

'kCnksa esa 

vadks esa  

'kCnksa esa 

vadks esa  

'kCnksa esa 

 

¼mDr njsa lHkh izdkj ds izR;{k o vizR;{k djksa dks lfEefyr djrs 

gq;s izfr fQYeksa ¼,d MkD;wesaVªh fQYe rFkk rhu foKkiu fQYe ½ ds 

vuqlkj izLrqr dh tkosaA½ 

 
 

ge ?kks"k.kk djrs gS fd geus fufonk dh lEiw.kZ 'krsZ Hkyh&Hkkafr i<+ yh gS] ,oa og eq>s ekU; 

gS rFkk mDr 'krksZ ds v/khu gh ge mDr njsa izLrqr dj jgsa gSA 

 

 

 

      fufonknkrk ds gLrk{kj 

 QeZ dk uke ,oa irk--------------------------------------------------------- 

 O;kikj dj iath;u la[;k--------------------------------------------------- 

  VsyhQksu uEcj-------------------------------------------------------------------------- 

fufonk dzekad--------------------------------------------- 

fufonk tkjh djus okys vf/kdkjh ds gLrk{kj 
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izi=&3 

                 

Terms of Reference (ToR)  

For Production of TV Spot and Documentary Films 

 
 

1.0 Introduction 

1.01 The Government of Uttarakhand is committed to empower the three tier Panchayati Raj 

Institutions (PRIs) as envisaged in the 73
rd

 constitutional amendment Act in the Rural 

Water Supply and Sanitation (RWSS) Sector. The GoUA has prioritized RWSS as a key 

area of its development agenda in its Tenth Plan (FY 2002-07). The State Govt. has 

conceived vision with “The rural local government in partnership with rural 

communities; shall plan, design, construct, operate and maintain their water supply 

and sanitation schemes; so that they get potable water and attain health and hygiene 

benefits; the Government of Uttarakhand and its sector institutions shall act as 

supporter, facilitator and co-financier and as per need shall provide technical 

assistance, training and cater for bigger construction works and sectoral 

contingencies”. The Institutional, Legal and Financial changes have been brought in and 

Ultimate realization of the VISION. 
 

1.02 The Govt. of Uttarakhand has received a credit (Credit No. 4232 IN) from the 

International Development Association-IDA (World Bank) towards the cost of 

Uttarakhand Rural Water Supply and Sanitation Project. The project is based on a 

“Sector Wide Approach (SWAp)” rather than a project specific basis. SWAp 

essentially represents an approach wherein “most significant public funding for the 

sector supports a single sector policy and expenditure program, under Govt. leadership, 

adopting common approaches across the sector, utilizing existing institutional systems 

and indigenous resources and progressing towards relying on Govt. procedures to 

disburse and account for all public expenditure, however funded.” To put it explicitly, 

SWAp means a state investment program to achieve the vision goals for the RWSS for 

the next 05 years. All funds including the IDA credit are under the same policy 

framework as well as operational rules for project cycle, procurement and disbursement. 
 

1.03  The main objective of the Sector Program is to provide at least 40 LPCD water supplies 

to all Non-covered and Partially-covered habitations in the State of Uttarakhand. The 

water supply schemes shall be planned, designed, implemented, operated and maintained 

by village communities with the support from Gram Panchayats. Besides this, to 

accelerate the efforts to achieve universal sanitation coverage and to put focus on 

Sanitation, the Prime Minister of India launched the Swachh Bharat Mission on 2nd 

October, 2014. SBM-G is currently being implemented in all the districts of the State. 

SBM-G components include Start-up activities, IEC Activities, Capacity Building, 

construction of Individual Household Latrines, Community Sanitary Complexes, Solid 

Liquid waste Management Activity, Availability of sanitation material- through Rural 

Sanitary marts production centers self-help groups , Provision of revolving fund in the 

district, Micro Financing of construction of toilets, Equity and inclusion and 

administrative charge. SBM is mainly based on interpersonal communication, which 

involves efforts to disseminate sanitation related messages through Information 

Education & Communication (IEC) activities at the GP, Block Panchayat and Zila 

Panchayat Level.Conservation and protection of Water Sources and Water Quality, Rain 

Water Harvesting practices and promoting good health & hygiene practices are other 

important aspects of this programme which need people’s involvement 
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1.04 The Department of Drinking Water (DDW), Government of Uttarakhand (GoUK) and the 

Secretariat of State Water and Sanitation Mission (SWSM) are responsible for 

implementation of the project and for overseeing the overall GoUK sector program. PMU 

is the Secretariat of the SWSM. At the district level, District Water and Sanitation 

Mission (DWSM) with the assistance of District Water and Sanitation Committee 

(DWSC), is responsible for overall project implementation. For software and hardware 

investments in component B, there will be three implementing agencies; (i) Project 

Management Unit (PMU) and its District Project Management Units (DPMUs) for Single 

Village Schemes (SVSs), (ii) Uttarakhand Peyjal Nigam (UJN) and Uttarakhand Jal 

Sansthan (UJS) and their District level agencies for larger MVSs; and (iii) UJS and UJN 

& District level agencies for transfer of schemes currently operated by UJS and UJN. 
 

1.05 The study finds that open field defecation is the most common practice across all regions. 

Major reasons cited for not constructing sanitary latrines were- Habituated to defecation 

in open, lack of resources/money and non-availability of space, particularly in the hills. 

Open defecation is largely not viewed as the means for contamination of the drinking 

water source. It is also found out from the field survey that most of the respondents (75 % 

at the time of study and 60% at present) don’t have the sanitary latrines in their 

Households. 
 

1.06 Sustainability of rural water supply and sanitation facilities is the key focus of Sector 

Program; it is significant to bring behavioural change, not only, among community but 

also among other stakeholders. Besides, bringing behavioural change, it is also important 

to sensitize all the stakeholders, besides advocating the activities of the Project. It is in 

this context, the role of Information, Education and Communication (IEC) material 

comes into the forefront. Therefore, it is proposed to identify and engage an external 

Agency/Firm, who can provide its expertise in production of TV Spots and Documentary 

films. 
 

2.0 Objective of the Assignment 
A state wide media campaign on the key messages of Sector Program, Sanitation and 

gender issues is to be launched with the broad objective of creating awareness regarding 

linkages between people’s behavior and their health (especially regarding water related 

diseases and sanitation related practices) as well as to enhance the involvement of 

women, the key stakeholders to achieve sustainability in water and sanitation sector.  

The overall objective of the assignment is dissemination of information and awareness 

creation regarding the programme, its concepts and the roles and responsibilities of the 

various programme partners etc. through Information, Education and Communication 

(IEC) activities at District level, blocks and Gram Panchayats. The components are 

Production of TV Spots / Jingles and Production of Documentary film. 

 

3. Scope of the Assignment 
It is proposed to produce 3-TV Spots with Jingles (Hindi, Garhwali and Kumaoni) and a 

Documentary film in English and translated version in Hindi with subtitles. The scripts 

for production will be developed on the key messages of the Sector Program, total 

sanitation, Water Quality program, Community Participation/demand responsive 

approach and gender issues to be launched with broad objective of creating awareness 

regarding linkages between people’s behavior and their health (especially regarding water 

related diseases and sanitation related practices) as well as to enhance the involvement of 

the women. There is also a need to create a favorable atmosphere in the state towards the 

Sector Wide Approach (SWAp). Catchments area protection and operation & 

maintenance issues are also to be catered. 
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The PMU intends to engage an external Service Agency/Firm for production of TV Spots 

and Documentary films in various programs coordinated by project Management Unit- 

Dehradun. For these specialized tasks, the scope of work for agency would comprise 

production of TV Spots with Jingles and Documentary films. These TV Spots/ 

Documentary films will be shown to target audiences through video shows or telecasted/ 

transmitted by client (PMU/DPMUs) after final production. 

(i) The agency/firm will be required to unite the TV spots, Documentary Film’s 

scripts and Production of TV spots. 

(ii) The agency/firm will develop scripts in close consultation/Supervision with 

technical staff of PMU. These scripts will be region specific & focus on Swajal 

and SWAp concept as mentioned in the objective of the assignment.  

(iii) The agency/firm will develop 05 scripts will be selected by the panel of experts 

constituted by the PMU.    

(iv) Agency/firm will be responsible for selection of Director, Studio, Script-writer, 

Conceptualizer, Cameraman, Sound Recordiest, Lyric expert, Music Director, 

Audio Studio, Artists and Audio Score etc for Shooting of TV Spots and 

Documentary films.  

(v) The duration of each Documentary Film would be 15 to 20 minutes; TV Spots 

would be of 1 minute’s duration. 

(vi) Shooting of the films will be done during the actual performances in the 

field/villages of Uttarakhand. 

(vii) The Agency/firm will be in direct touch of PMU regarding assignment’s 

production, quality and service delivery.  

(viii) For the production of the films- locations, styles, costumes, musical scores and 

songs, language and idiom utilized in the films should be appropriate to the script, 

region, and target audience as well as project objectives. 

(ix) The film should not offend the sensibilities of any particular community. 

 

To increase ownership and sustainability of water and sanitation sector, the clients, 

families, communities assisted by various Organizations/Agencies take up to Plan, 

Design, responsive approach wherein use of mass media (TV Spots and Documentary 

films) is expected. Although, Hindi is a predominantly used and applied language, yet 

incorporation of regional dialects i.e. predominantly Garhwali, and Kumaoni are 

required, to disseminate and enter-educate the mass and facilitate towards behavioral 

transformation.  

It is proposed that the implementation of IEC Action Plan involves the production of TV 

Spots and Documentary films. The implementation/film shows /Telecasting of TV Spots 

and Documentary films will be done by client (PMU). Based on the concept/theme/idea 

provided by the Client, the Media Agency will produce in consultation with the IEC 

Expert and Social Development Unit / Project Management Unit (Swajal).  
 

The Agency will develop scripts of each suggested subject for electronic media and these 

will be finalized by PMU/Review committee. Agency will 

shoot/produce/record/develop Documentary films and TV Spots on the selected scripts 

and will submit crash recorded, rough cuts to PMU. After approval of rough cuts by 

PMU/review committee the final shooting/recording/production will be done by the 

agency. The agency will also submit the master of Documentary films and TV Spots 

(with all compatible formats for various uses like website, youtube, facebook, blog and 

TV broadcasting channels) in full HD format including high quality DVDs (200 DVDs) 

with designed covers. All films should be submitted in 500 GB hard drive. This whole 

assignment from script writing till final production shall not take a period of more than 30 

Days from the date of signing contract and issue of work order. 
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The Agency is also required to be prepared for completing the task in a reasonably short 

period, if Client considers it necessary. 
 

4.0 Methodology 

        
  i.  The methodology to be adopted for IEC activity i.e., Electronic Media would be on 

participatory approach. The Service Agency shall interact with the district, block level, 

gram Panchayats and members of PRI and mobilize them towards their roles and 

responsibilities. 

  ii. The Agency has to focus on group discussions with members of PRIs in block level and 

Gram Panchayats. 

iii.   The Agency shall use various IEC tools to meet objectives of the assignment. 

  iv. The Agency shall closely liase with PMU/UJN/UJS to plan and schedule the various 

activities so as to synergies their efforts in achieving the objective of the assignment.  

 

5.0 Data, Services and Facilities to be provided by the Client (PMU):  
 

 

5.01 The Client shall provide the following information to the empanelled Agency; 

i. PMU will provide detailed briefing on each required job which has to be carried 

out during the Firms agency’s contact period as well as technical staff support for 

finalizing the scripts. 

ii. Advice and support for developing scripts and selection of scripts. 

iii. IEC material already developed by Project Management Unit (PMU). 

iv. Samples of materials which will be available in PMU such as brochures, 

pamphlets, booklets, flip books, posters and other related print materials will be 

provided to the service Agencies. 

v. List of District Project Management Units (DPMUs) and support at field level 

shootings etc. 

         vi   Other information as prescribed/ required as per TOR. 
 

 

5.02 The Client (PMU/DPMUs), through their representatives at District Project Management 

Units and State H.Q. would help identify contacts with prominent places and facilitate 

contact/consultation with institutions/sites for shootings or pre-testing etc. The Agency 

would be responsible for contacting the individual/sites identified for the 

shooting/production of the activity assigned. 

 

6.0 Deliverables: Final Outputs that will be required from the 

Agencies/firms: - 

 

6.01 Electronic Media:  

 
Sl. 

No. 

Media Tool Time & Duration No. of  

Production 
Proposed Plan of 

Activity 
1 Production of  -

3 TV Spots 

1 - Minute duration 

 

03 Production of 1 – Minute 

duration TV Spots in 

Hindi, Kumaoni and  

Garhwali dialect with 

music and jingle. 
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2 Production of 

Documentary 

Film 

15-20 minutes 

(English with 

translated version in 

Hindi ) 

01 Preparation of 15 - 20 

minutes duration 

Documentary films in 

English language & 

translated version / 

narration in Hindi 
 

It is proposed to produce 01Documentary film, 03 TV Spots. The Video film/Documentary 

film will be shown to target audiences through video shows or telecasted/ transmitted by client 

(PMU/DPMUs), TV Spots will be telecasted from Doordarshan, Uttarakhand and other 

selected popular private TV Channels in the Uttarakhand state.  
 

   
 7.0 Schedule for completion of Tasks:- 
The agency/firm is required to carry out the tasks stated in deliverables (Sl. No. 8.0) for a 

period of 30 days from the date of signing contract; details as follows:  

 

 

Electronic Media:  
 

 

8.0 Total Period of Assignment:- 

The total period for this assignment will be 30 days. The period could be less than 30 

days as per situation or demand of the client (PMU). Based on satisfactory performance 

by the Agency, the PMU could extend the period of assignment to cover future targets. 

 

9.0 Outputs (Reporting Requirements):- 
 

The Agency/ Firm will be required to submit the followings:- 

i. Inception Report (within 01-02 weeks of signing of contract): This will contain the 

detailed concept and current status of production of Documentary films and TV Spots. 

Stage Task/ Activity Tentative Duration 

of Completion 

   

 

 

   I 

  

i. Formation of Script selection committee for Documentary 

films, TV Spots by PMU. 

1st week (from the 

date of signing of 

agreement) ii. Script writing on suggested subjects by agency/firm. 

iii. Script selection of Documentary films, TV Spots in 

English /Hindi, Garhwali & Kumaoni by committee (PMU). 

iv. Selection of locations/sites in Garhwal and Kumaon 

region for shooting of films 

       

        

II 

v. Recording of TV Spots on selected scripts 5 weeks 

 

  

III 

vi. Pre-testing & submission of Rough cut of TV Spots / 

Documentary films. 

4 weeks 

vii. Pre-testing & Submission of Rough cut of Documentary 

films 

       

      

IV 

viii. Modification/Approval on Rough cut by PMU. 3 weeks 

ix. Submission of Final Documentary films and TV Spots on 

selected scripts and post-testing as well as draft final report. 

x. Submission of Final Products.  
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ii. 05 scripts on prescribed topics for Documentary films and TV Spots.  

iii. 03 crash shooting/recording/rough cut of Documentary films and TV Spots in digital 

format the clearance from PMU shall be necessary on the rough cut.  

iv. 02 Masters copy of films in HDV Cassettes / DVDs in digital format of finally produced 

Documentary films.  

v. Draft final report. 

vi. All TV spots and documentary films should also be submitted in 500 GB hard drive. 

Hard drive should contain all possible compatible formats of films and TV spot for 

various use like website, you tube, facebook, TV commercial etc. 

vii. Final Progress Report: After the discussion on the draft final report with PMU; a final 

report will be submitted to PMU by the Agency incorporating the comments/ 

modifications suggested by PMU. 

       

10.  Key Professional Staff 

The matrix below provides information on the Key Professional for the assignment. 

 

11.  Terms of Payment 

  i.     10% of the contract value on acceptance of the inception report (Stage-I). 

  ii.    30% of the contract value on completion of the activities at Stage-II. 

 iii.     30% of the contract value on completion of the activities at Stage-III. 

 iv.     30% of the contract value on completion of the activities at Stage-IV 

 

12.   Composition and Role of Review Committee: -  
 

12.01 The Director, PMU or his nominee will be the Chairperson of the review committee 

comprising of    followings-  

1. Finance Controller, PMU  

2. OSD - SWSM, PMU 

3. Unit Coordinator O. P. S. and S.D, PMU 

4. IEC Expert  

12.02 The Committee will review and assess the work of Agency/Firm accordingly and 

suggest any modifications/ improvements/changes considered necessary, as and when required 

S.N

o. 

Key Personnel Specialization Minimum 

Experience 

Man 

Months 

/ Days 

1. Director / Team 

Leader 

Post Graduate in Mass Communication, 

Film Studies with experiences of 

documentary films and advertisements in 

development projects. 

8 -10 years 01  

 

2. Assistant 

Director (1)  

Post Graduate in relevant field with 

experience in Mass Communication. 

5 years 01 

3. Director of 

Photography 

(DOP) / 

Cinematographer 

Graduate with experience of high level 

film and advertisement production as 

cinematographer, should have experience 

of development communication 

6 years 15 Days 
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and such alterations should be intimated to Agency, accordingly. (The presence of the 

Agency/ firm in these meetings is compulsory for incorporating suggestions given by the 

review committee) 


